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1.73M

AA MEMBERS

3.55% Membership growth
139, 000 free eye

tests with Specsavers

S8M

saving for Members

NEW
MEMBER BENEFITS
INTRODUCED:

Diagnostic Hearing Test
with Bay Audiology and
Dilworth Hearing

5-spot Skin Check with Skin Institute

Discounted MOTAT tickets

Discounted Kelly Tarlton’s tickets

$74.50 average
AA Member saving

$21.02 more than average
Membership subscription

1.477M

Member calls assisted

S68M

in fuel discounts through AA Smartfuel

Front page photo: AA Members who are passionate about the AA. Photo: Alex Wallace.
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AA Chief Executive Brian Gibbons

TURN
OF THE DECADE:

Looking back, looking ahead

As we reflect on the successful year that has come to an end, it is also a good time to consider the key
strategies adopted over the last ten years that we now take for granted as part of normal operations,
and that make us what we are today.

The key strategy has been to continually build on established services, introduce new Member benefits
wherever we can, and expand on the diversity of the overall Membership offer, whilst holding the
subscription to a level that has not increased for nearly three decades.

To highlight the expanding range of benefits on offer new Membership renewal notices, launched this
year, demonstrate at a glance the value of those discounts and benefits Members have used, where
the average value of benefits sits at more than $20 more than the average cost of Membership. That
expanding value equation is directly attributable to the growth in benefits.
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As well as a helping hand in their time of need with Roadservice, AA Members now enjoy a greater
range of discounted and free services than ever before such as free health check-ups, discounted
movie tickets and fuel savings. This is in addition to the value of any Roadservice callouts, free
motoring advice, the popular AA Directions magazine, as well as maps and regional guides.

YOUR MEMBER BENEFITS

You've saved $263.04 in benefits

over the year with your AA Membership

AA MEMBER DISCOUNTS (Received since xx/xx/xx)
AA AA Insurance $ 60.00

Bike Barn $ 4.50
ok
enetits AA SMARTFUEL DISCOUNTS (Received since xx/xx/xx)

Earned at: Countdown, participating GAS outlets,
BP, Contact Energy and 1 more resulting
in total fuel discounts of $198.54

YOUR TOTAL SAVINGS
From 1 December 2018 to 9 December 2019 $263.04

An example summary of benefits saved through an AA Membership

The last decade has also seen strong growth from the Association’s commercial services, with that
income underpinning our ability to offer increased benefits to Members at no additional subscription
cost. A good example is AA Insurance, the growth and success of which has delivered its strongest
return since it started 25 years ago.

The benefit of this strategy is that it continues to attract record levels of Membership enrolments,
with a total affiliation this year reaching 1.733M.

On the eve of another decade
we believe the Association’s
relevance to New Zealanders
will continue to grow, as new
initiatives building Member value
come into their own. An example
of this is the AA Home Response
service which replicates Roadside
Assistance for the home and
now has more than 100,000
subscribers nationwide after
launching just one year ago.

Underpinning that continual
diversification is our prime focus
on being a Member-centric
organisation, placing quality and
putting Members first, at the
heart of all we do and offer.

IS why we exist

Ensuring continual growth in Membership is a passion for AA General Manager of Club Developments Dougal
Swift.

“As New Zealand's largest club the AA exists to provide value to our Members,” Dougal said. “For many years
our Membership offering revolved around traditional benefits like our iconic Roadservice and maps and
guides.

“With new technology emerging and our rapidly changing lifestyles, we've focused on adding new Member
benefits to deliver Members greater value. We still attend nearly half a million Roadservice callouts a year
but Members are now also using their AA Membership for the range of new benefits we've added over
recent years. In the 117 years of the Association’s history our Membership value proposition has never been
stronger.”

During the year under review, the Association launched a range of new Member benefits in the health space.

“We launched our offer of a free Specsavers eye
test every two years back in 2012 and that's been
very popular, with 139,000 Members receiving

a free eye test in the past year. During the year,
we supplemented that benefit with free hearing
checks at Bay Audiology and Dilworth Hearing,
and free skin checks at Skin Institute where
Members can get a free 5-spot check.

“Being able to extend the care that we offer our
Members at the roadside into the health space
to help look after their physical wellbeing is really
exciting,” Dougal added.

Part of that excitement stems from the flood
of positive feedback from AA Members who've
utilised their benefits.

“The best feedback was in the case of two
Members whose lives were saved through

the Specsavers eye test, where a routine test
identified a tumour which might otherwise not
have been picked up - it's hard to beat saving

“| have been an AA Member for about someone’s lifel Members value the fact that we

Looking toward the coming
decade those Member values
will not change and will only
be enhanced. We have every
confidence  that with the
Association’s focus on the core
assistance areas of Mobility and
Safety, Home and Living, and
Wellbeing and Rewards that New

Zealanders will increasingly see the
benefit of belonging to the country’s

largest Membership club.

AA President Roger Bull.
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20 years. I've mainly used my AA Membership
when I've had battery issues or I've locked
keys in my car. I've also used my
AA Membership for other areas, for
example the free Specsavers test, and I've
used it for Rainbow’s End. I've got two young
boys who love anything around adventure
and rides so we've gone and used that
[benefit] as well.”

- AA Member Mereana Hawthorn
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can provide them a service where they can go get
something checked out that has been bugging
them, and as a Member to not have to pay is that
extra reason to go and do it.”

The AA also achieved a significant milestone -
reaching 1.73 million Members.

“In 2003, we hit 1 million Members. My initial
target was to get 50% of licensed drivers and now
we're at 57%. It took us exactly 100 years to get
our first million Members, but at the current run
rate we're going to join our second million in only
20 years.”



Supporting Members'
changing assistance needs

AA Roadservice is the most well-known of our
service promises and the main reason people join
the AA. It's highly praised by AA Members, regularly
receiving monthly “world class” Net Promoter Scores
of over 80. AA Roadservice also won Gold in the
Roadside Assistance category of the Reader’s Digest
Awards in 2018 for the third year running.

While the bulk of the 487,005 callouts nationwide in
the last year were related to mobilising the motor car,
AA Roadservice is constantly looking at ways to offer
Members convenient options and value.

This drove the introduction of AA Tyre Service in select
areas of Auckland in September 2018, and later a
nationwide rollout of temporary foam tyre repairs.
Callouts for tyre-related breakdowns were increasing,
while at the same time Service Officers were often
attending vehicles that didn’t have a spare tyre, so there
was no option but to arrange a tow truck.

The entirely mobile AA Tyre Service (which includes one
fully electric service vehicle) will either fit a temporary tyre
so the Member can drive to a place of repair, or sell, fit
and balance a replacement tyre at the roadside if their tyre
is irreparable. Meanwhile, Holts Tyreweld foam which all
Service Officers now carry temporarily repairs the tyre. The
foam doesn’t render the tyre irreparable, so Members are
able to drive to a place of repair.

AA Roadservice also continued to support the growing
interest in alternative mobility options among Members

by attending motorhomes, motorbikes, mobility scooters,
electric vehicles, e-bikes and even bicycles when assistance
was required.

Supporting the wider community was another focus of the
year, with Service Officers going to 773 emergency callouts
for children locked in vehicles and 636 for pets - a service

“l used AA Roadservice when my friend
borrowed my car and he slashed two tyres on
the kerb. The lovely AA man came, put the car
up on jacks, and took the two tyres off. | went

and got two new tyres and drove off again...
it was a really good thing because there was
no way | could change two tyres or drive
anywhere with two flat slashed tyres.”

- AA Member Laura Noblejas

provided free of charge, regardless of whether the caller is a

Member or not.

After delivering a training programme at the SPCA, Service
Officer Brett Swanson suggested working together and
soon after, the SPCA began to call us when they required
assistance getting a trapped pet out of a vehicle.

Meanwhile, AA Battery Service ran a successful campaign
promoting it as a destination to drop off old vehicle
batteries for recycling. Members who brought an old
battery to AA Battery Service’s Mt Wellington, Auckland
premises went in the draw to win a Velectrix Electric Bike
worth $1799, thanks to Member benefit partner Bike Barn.

At the end of the six week campaign, 143 batteries had been

handed in, far exceeding expectations.
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The continuing growth of AA Auto Centres

AA Motoring Services increased its accessibility for New Zealanders
with the opening of two new AA Auto Centre sites, one in Shirley,
Christchurch and the other in the heart of Auckland’s CBD on Hobson
Street.

Those sites helped add to the successful year for the division, with
AA’s Auto Centres continuing to grow and outstrip New Zealand retail
sales growth.

There were more than 145,000 transactions throughout the network,
with over 90,000 Warrant of Fitness (WoF) transactions and more
than 50,000 menu board services purchased.

At the same time, AA Motoring Services continued to improve its

existing network, with the successful relocation of the Whanganui site

from an older building that had primarily focused on its WoF offering,

to a newer building well placed to deliver all AA Auto Centre products

and services including Menu Board Servicing, WoF, Pre-Purchase Inspections and Batteries.

For Members and customers alike, customer experience improved with a new digital innovation allowing
customers to input their number plate into the website to confirm the service best suited to their car.

The AA Auto Centre network attracted a Net Promoter Score of 61 for the group, confirming its position as a
trusted and loved brand, and making it well placed to offer AA Members great value, transparency and sound
advice into the future.

Meanwhile, AA Pre Purchase Inspections were rejuvenated during the year, ensuring the AA remains the
number one provider in the motor industry and thus front-of-mind for AA Members and the wider public
when they are purchasing a secondhand vehicle.

The first AA Driven New Zealand Car of the Year also took place to industry acclaim, with a new format that
puts each of the top 10 finalists to the test both on-road and at the Pukekohe Park Raceway. The awards saw
more than 53,000 Kiwis vote in the People’s Choice Award, making it the biggest public motoring vote to date.

Finally, an AA End-to-End Vehicle Importing Package, introduced in January 2018, continued to be popular,
alongside the offer of free motoring advice for Members online and via an 0800 helpline. AA Motoring
Services also provided motoring advice and consumer advice on vehicle safety (through support of the
Australasian New Car Assessment Programme (ANCAP) and the Used Car Safety Ratings) via the AA Motoring
blog, AA Directions and the media.

Championing driver
education

As the leading provider of driver training

in New Zealand, AA Driving School (AADS)
assisted thousands of New Zealanders to
enhance their driving abilities through a
range of service offerings and a $3.8 million
investment in community programmes.

AADS's 120 professional instructors
nationwide delivered more than 150,000
lessons to 30,000 students, and more than
15,000 students completed AADS Defensive
Driving Courses. This included 51,000 free
driving lessons for 19,000 learner licence
holders who were AA Members, or had a
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family member who was a Member, through the
AA Ignition programme, and 3,000 free lessons
for Members over the age of 74 years through
the AA Senior Driver programme.

AADS also went into four low decile Auckland
high schools during the year on behalf of the
Ministry of Social Development to help prepare
students for their learner licence tests. Later, an
AA Driver Licensing Agent went into the schools
with mobile equipment so students could
complete their computerised theory test.

AADS also launched a programme called
Accelerate with Manukau Institute of Technology
(MIT) to help Trades and Hospitality students
gain their driver licences, greatly improving their
chances of employment. Accelerate will provide
up to 75 MIT students with three free driving
lessons; some will also receive a year's free

AA Membership. Meanwhile, AADS's Motorcycle
Training arm grew in November 2018 when
AADS became a facilitator of the ACC-funded
Ride Forever programme.

Behind the scenes, AADS was called on by the
ACC, the NZ Transport Agency and industry
groups to provide expert insights for improving

driver education and road safety in New Zealand.

It continued to also share this expertise online,
in AA Directions magazine, in the media and with
Students Against Dangerous Driving (SADD).

On another note, AADS's Fleet and Business
training arm saw significant growth during the
year with large organisations such as WorkSafe,
ANZ and Goodman Fielder becoming clients, and
a growing focus on building long-term
relationships with Fleet Managers and Health

& Safety Managers.

“l used AA Ignition to get the three free driving
lessons and I thought it was really helpful
in terms of when you're starting off and you
learn the basics and you don't pick up any
bad habits. It's a supportive environment
to intro you to driving and | got to know my
instructor and felt very comfortable and safe
in the learning environment.”

- AA Member Farin Dickinson, 19

Celebrating 20 years of driver licensing
May 3, 2019 marked 20 years since the AA became the leading driver licensing provider in New Zealand.

The anniversary was of particular significance to a group of employees still with the AA who were involved in
the “absolute chaos” of the launch in 1999 when every New Zealander of driving age rushed to an AA Centre

to get a new plastic photo driver licence.

In the first 15 months of photo licences, the AA completed 2.8 million driver licensing transactions across 100
sites, with the help of 200 new employees, 40 new Agents and 200 new computers.

Today, 20 million driver licensing transactions later, the AA holds 70% of the market share.

During the year, the AA completed 1.3 million driver and vehicle licensing transactions, at a rate of about
111,000 a month. This included learner licence tests taken via a new computerised theory test that began to

be rolled out in the year.

Maintaining a regional presence is of vital importance to the AA, General Manager of Government Contracts

Roger Venn said.

“We're looking to grow the in-person and ID verification transactions we process. Because of this, we added a

fourth Mobile Licensing Agent in the year.”
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Mobile Agents take
licensing equipment
to locations not
serviced by an

AA Centre or Agency
such as Great Barrier
Island, Waiheke
Island, Twizel and
Wanaka. They also go
to groups with specific
needs, including

into prisons, so
prisoners have a valid
licence when they're
released.

Advocating for better and safer transport

“What would the reasonable motorist's view on this
issue be?”

That is the question that AA Motoring Affairs General
Manager Mike Noon often comes back to as his
team works to be a voice for AA Members to the
Government and authorities.

Right from its genesis as a collection of local motoring
clubs more than a century ago, a core purpose of

the AA has been to advocate for the interests of its
Members and we have built a strong reputation in
the media and with officials.

With the Government and

local councils constantly

considering changes to

transport laws, systems and

funding, it is important work.

“Everyone wants to make
transport better and safer,
and there are always

new ideas and proposals
being discussed by the
Government,” Mike said.

“Transport is something

where changes made by authorities can have big
impacts on people’s day-to-day lives. Different people
can have completely different views on whether a
proposed change would be a positive or negative
thing, so my team runs regular surveys to random
samples of our Members, as well as research and
policy analysis to form the position we take on an
issue.

“Our aim is to know how the majority see things and
be a moderate and balanced voice.”

The year just gone has been another busy one for the
AA in terms of its advocacy and research.
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Roadside drug testing

The AA has been the leading voice for the
introduction of roadside drug testing in New
Zealand for many years and the Government finally
announced in 2019 that it is going to do it.

Renewed highway projects

AA Motoring Affairs pushed for the Government to

deliver a number of desperately needed new highway

projects that were stuck in limbo - such as SH2 near

Tauranga, SH1 south of Whangarei and SH1 south of
Levin - and they now have
funding and a commitment
to be built.

New road safety strategy

The AA was a voice

for Members in the
development of the
Government's new Towards
Zero road safety strategy,
which has set ambitious
goals for reducing deaths
and injuries from crashes by
2030.

Alongside these, AA Motoring Affairs has had success
on many other advocacy issues, including a limit

on wheel clamping fines, requiring service stations
to display a premium price on their boards, and a
commitment to signpost future speed cameras. The
team also represented Members’ views in numerous
consultations on speed limit changes around the
country.

AA Motoring Affairs also conducted a dozen Member
surveys across many topics, which identified issues
like widespread concern at the maintenance of
roads. Plus the team established an AA Auckland
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Panel to give regular insights into transport issues in to be a leader in the field of practical road safety

our biggest city and co-hosted a forum for Auckland research and completed studies into how effectively
mayoral candidates in the lead-up to local body the change to mandatory alcohol interlock sentences
elections, to focus on actions needed to address was working in New Zealand and whether different
Auckland's congestion problem. types of road markings affected the travel speeds of

Meanwhile, the AA Research Foundation continued drivers.

SADD

A prominent voice on road safety issues

Students Against Dangerous Driving (SADD) gained significant traction
in the year, helped greatly by the AA’s $200,000 grant for the not-for-
profit.

SADD is a student-led, peer-to-peer programme, which advocates for
the safety of all road users, with a particular focus on empowering
young New Zealanders to make safer and better choices on the road.

The SADD team ran two campaigns during the year - Phone Free 48

and Remember September - and took part in Road Safety Week, NZ

Police checkpoints and much more. The team also collaborated with

national and local road safety groups, and presented their ideas on

improving road safety to the Ministry of Transport group tasked with shaping the Government’s new Towards
Zero road safety strategy.

“It was a fantastic year for SADD, driven by a very passionate group of Year 12 and 13 National Leaders who
led regular road safety awareness activities and campaigns in their schools and communities,” SADD National
Manager Donna Govorko said.

“SADD has six principles which are the foundation of all activities and campaigns: sober drivers; safe speeds;
no distractions; avoiding risks; driving to the conditions and building experience.”

Phone Free 48 saw students across the country go 48 hours phone-free, with students aiming to show “going

"

without your phone for small amounts of your day won't harm you, but using your phone while driving might”.

Remember September saw students run a variety of activities to
promote SADD'’s key messages, from handing out pamphlets with
those messages in their communities, to challenging people to
navigate an obstacle course while distracted.

SADD also supported Road Safety Week for the first time, with
students again raising awareness of key road safety issues, and
SADD National Leader Kelsey Beet, 17, appearing on The AM Show to
talk about the difference the programme is making.

Lastly, SADD National Leaders created Driver Education Packs for
their peers and video resources to ignite the passion among SADD
groups and other students nationwide. |

HOME AND LIVING

AA Insurance

Our strongest return in history

While New Zealand may have experienced the worst and most expensive natural weather events on record
during the previous financial year, this year was the exact opposite. In fact, it was the most benign period
on record, meaning AA Insurance, a joint venture between the AA and Suncorp New Zealand, delivered its
strongest return in history, and continues to contribute positively to the Association’s funding.
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Influences of note include AA Insurance’s
continued status as one of New Zealand’s top
motor insurers, protecting almost 540,000 Kiwi
vehicles, and its enhanced digital capability.

Despite the rising cost of vehicle repairs, there
was a notable reduction in claims. Together with
its network of high-quality collision repairers and
Capital SMART partnership, AA Insurance ensured
customer vehicles were repaired swiftly, to a high
standard and with minimal impact on financial
performance.

The significant uplift in customers wanting to
use digital capability also allowed the company
to make better use of resources. AA Insurance
responded with a ‘self-serve’ login portal,
supported by Live Chat and switchboard.

The strong return also meant considerable growth
in customer and insurance policy numbers, as
well as staff numbers. By June 2019, more than
720 staff were dedicated to looking after almost
410,000 customers and over 810,000 policies.

“By the end of the year we had almost 20,500
more customers, and around 58,500 more policies
than last year, and the needs of every customer
continued to be our key focus,” said CEO, Chris
Curtin. “It's the foundation of AA Insurance’s
growth and reputation as an award-winning
insurer and one of New Zealand's most trusted
companies.”

“I've been an AA Member for about 15 years.
Certainly my experience with car insurance
has been very good. When | did have a crash
they took the car away, they fixed it, they
brought it back, without me even having to
pick up the phone after the first call.”

- AA Member David George

AA Insurance maintained its position for the fifth consecutive year in the Colmar Brunton Corporate
Reputation Index, ranking fifth among 100 of New Zealand’s most successful companies. The company also
won the 2018 Canstar Blue Most Satisfied Customers Award for Home and Contents Insurance, for the sixth
year running.

Finally, the extensive media coverage that stemmed from the Australian Royal Commission into misconduct
in banking and financial services, and the performance review of New Zealand life insurance products over
the past five years, has resulted in impending regulatory changes for all insurers. The resulting internal review
at AA Insurance showed the company to be in a good position. One reason is that for over a decade AA
Insurance has not had a “catch all” requirement for customers to disclose any information an insurer might
deem material aside from the specific underwriting questions asked. |

Lending a hand
For AA Finance General Manager David McLister, 2018-2019 year was a mixed bag in the world of lending.

While car ownership in New Zealand continues to be amongst the highest in the world, there was a clear
softening in the market for the year when compared to the prior year.

“Total lending reduced by almost a quarter, principally in the second half of the year. However the outlook
continues to be positive overall. The AA Finance proposition of market competitive interest rates, plus a full
seven day a week call centre, means we are well positioned as a significant provider of car finance to both
Members and the general public alike,” David said.

It was also a year in which the AA announced a new partnership to be launched in the next financial year with
Suncorp New Zealand to jointly explore how both organisations can expand financial service offerings.

The objective of the joint venture, AA Money, will be to provide affordable finance for all Kiwis, with
AA Members as the primary beneficiaries, and will build on an existing successful partnership with Suncorp
New Zealand jointly providing general and life insurance through AA Insurance and AA Life.
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WELLBEING AND REWARDS

Wellbeing Protection

Pet Insurance added to successful portfolio

It was the most successful year ever for AA Partner Insurances, which
comprises AA Life (life insurance underwritten by Suncorp New Zealand);
AA Health (medical insurance underwritten by nib); AA Travel Insurance
and the new AA Pet Insurance (both underwritten by Allianz Partners).

Asked what he believed was behind the success, AA Partner Insurances
General Manager Mark Savage put it down to a combination of factors.

“We are connected to the highly trusted AA brand and have discounts
for AA Members; we have comprehensive, well-rounded products which
are good value for money, and we provide a fantastic digital experience,
as well as touchpoints throughout New Zealand through the AA Centre
Network.”

12\
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With those factors in play, AA Pet Insurance launched
in October 2018. It includes protection for cats and
dogs; helping owners cover the cost of unexpected
vet bills.

“While it can be hard to think about bad things
happening to a beloved pet, it's great to know we're
there for pet owners when they need us,” Mark said.

“Take for example, Charlie, a 6-month-old Border
Collie who stole a sushi ball from the dining table
and swallowed it whole. His owners took him to a
vet, who discovered a skewer from the sushi ball had
become wedged in his stomach. Thankfully, they had
AA Pet Insurance so we covered the $3,787 cost of
emergency surgery to have the skewer removed -
and now Charlie is fine.”

In the eight months since launch, the number

of policies written increased month-on-month.
Thousands of dollars were also paid out in claims,
with the largest single claim coming to $4,979.

MEMBER BENEFITS

AA Smartfuel

Meanwhile, AA Travel Insurance continued to
be popular with millions of dollars also paid out
in claims, including one single claim payment of
$258,801.

It was also a good year for AA Life and AA Health,
which were voted Highly Commended in their
respective categories in the Reader’s Digest Trusted
Brands survey. AA Life also achieved a positive Net
Promoter Score of 37 in June, which is incredibly
strong for the life insurance category.

In the year ahead, AA Partner Insurances will
continue to focus on enhancing the digital experience
it provides (already, online policy sales have
increased by more than 15 per cent across the
partnerships year-on-year, while 71 per cent of Pet
Insurance sales in the first eight months were online).
It will also focus on meeting the needs of a changing
regulatory environment and continuing to provide
good outcomes for all customers. |

AA Smartfuel charts a course for the future

It was a year of big changes for the
programme, according to AA Smartfuel
Managing Director Scott Fitchett.

“Caltex exited the programme, so we now
have BP and GAS as our exclusive fuel
partners,” he said. “GAS provides a large
network (120 sites) in rural and regional
New Zealand. With this change, it is time to
focus on the next decade and how we can
continue to support AA Members in the
cost of transportation.

“We know fuel is and will be an essential
part of everyday life for the foreseeable
future. In the past 12 months we issued
$68 million in fuel discounts to AA
Members, with the total value of discounts
earned by all cardholders sitting at $123
million.”

Also on the agenda is a drive to offer cardholders rewards in other areas.

“We are thinking now about the growing number of Members who drive an EV or use public transport, and
what they would find of most value. We want to offer a relevant and alternative benefit that reflects the
changing world and delivers more value in their lives,” Scott said.

Meanwhile, AA Smartfuel is continuing to focus on adding more retail partners to the programme to grow

Member value.

“BP is doing more 10cpl discount days and has added more stations to its network which supports the
programme growth and accessibility. Our non-fuel partners such as Countdown, Contact Energy, PlaceMakers
and Repco are doing more promotions, which is key to adding increased value to Members from their

everyday spend.

“We were also pleased to welcome AA Insurance and ASB credit cards as new partners during the past year,
both of which also offer increased value to Members from their everyday spend,” Scott added. |
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Growing value for AA Members

The 2018-2019 year saw a number of changes for AA Tourism Benefits to provide greater value to
AA Members across the AA's Travel & Tourism portfolio, so remaining their first port of call when they require
information and recommendations to plan their journeys.

On the one hand, there was a shift in focus from providing accommodation listings to providing new
guides with wider appeal, while on the other, significant work went into scoping out new rental car and
accommodation booking partnerships to competitive offers to Members, effective 2019-2020.

During the year, more than two million maps, guides and atlases were printed and distributed in AA Centres,
i-SITES, airports and many accommodation, attraction and tour operators so that both Members and
international visitors could make the most of their time when travelling around New Zealand.

This included new North Island and South Island guides, which are full of information to help travellers plan
their journeys, niche walking and cycling guides, and a new Auckland Official Visitor Guide in partnership with
the Auckland Council-controlled organisation Auckland Tourism, Events and Economic Development (ATEED).

In March 2019, the Member benefit partnership

with Bookeasy ended; this was a precursor to a new
partnership offering Members a global travel services
portfolio from November 2019.

Another highlight was the return of AA Traveller's 101
Must-Do’s, to inspire New Zealanders to explore world-
class attractions close to home. To make the experience
even sweeter, AA Traveller gave away prizes to people
who posted a photo of themselves turning a Must-Do
into a #mustdone online, including holiday packages,
Must-Do experiences, event tickets, free tanks of fuel
and, for one lucky entrant, a brand new Suzuki Vitara. The
campaign highlighted AA Traveller as a strong advocate
for domestic tourism to an audience of approximately
1.4 million people through media and social media.

Lastly, a new AA Traveller app was launched, providing
AA Members an easy way to research what to see and do
when they're on holiday.

Financial Results

Financially the Association had another successful year, recording a net surplus of $31.5M.

AA General Manager of Finance John Ramaekers said the overall result can be summarised across four distinct
areas.

“The Automobile Association’s Club activities recorded a small surplus of $1.9M. The commercial joint
ventures contributed $27.5M, and investment funds saw a return of $6.3M. This enabled sizeable grants to
be made to both the AA Research Foundation and SADD of $200,000 each, and $3.8M to be paid back to AA
Members by way of free driving lessons. Compared to the prior year, the results from the joint ventures were
considerably better, however, due to the volatile nature of the sharemarket, the returns from investment
funds were significantly less,” John said.

It's that mix within the Association that John believes provides a unique ability to balance its activities.

“Our diverse range of revenue streams - motoring services, driver licensing, an insurance company, a rewards
scheme, to name a few - is a real strength for the Association. The commercial activities, for example, have
helped us maintain our Membership subscriptions at the same level for nearly 30 years, while Members are
earning more in discounts and rewards than ever before,” John added.

The result has further strengthened the Association’s financial position with net assets increasing to $282M.

“This strong position sets the Association up well for the future, and provides the financial resource necessary
to make new investments which will add further diversification of our revenue streams,” John said.
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OUR COMMUNITY DIVIDEND

$3.8M $200,000

of free driving lessons grant to
STUDENTS AGAINST
DANGEROUS DRIVING

22,000

Members helped

$200,000

GRANT TO ROAD
SAFETY RESEARCH

773 R 636 rescued \*

from locked
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